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Abstract: The media industry is undergoing significant changes due to rapid
technological advances. Traditional media has fully transitioned into digital
formats. This has led to widespread transformations in content consumption,
production and distribution. The proliferation of smart devices has greatly
facilitated unlimited access to information. Cloud computing technologies now
enable vast amounts of data to be stored and processed. Emerging platforms like
podcasts, livestreaming and online gaming have influenced digital culture.
Artificial intelligence is also being used to personalize content. Continued
technology-driven changes are expected to further alter the media landscape,
especially with the rise of Al. This will permanently change how media content
IS created and experienced globally.
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Abstract :

With the development of means of communication and the emergence of new
media, the characteristics of the media audience, which had a negative view of it
in early studies decades ago, changed to a new view, with which the
characteristics of the audience changed and it became an active, positive role in
the communication process, as a result of the characteristics of these new means
that gave the audience space. Greater than participation, influence and interaction.
In this context, we monitored in this theoretical research the development of the
concept of the audience and its characteristics from the traditional concept to the
modern concept through a descriptive study. The study concluded that the
development of the media reflects the characteristics of the audience, its functions
and its role in the communication process.

Keywords: Audience, digital audience, media, digital environment
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Abstract

Human communicative behavior has seen outbursts and shifts in forms and in
its theories and means. A shift that takes a pattern with which the concept of
communication has changed from the actual real world in which
communication is a combination of verbal and non-verbal communication like
body language and gestures, to worlds and virtual dimensions that match and
compete, sometimes even rise above reality itself. It's the virtual worlds of
applications, networks, and virtual networking sites that came up with the new
communication formats of expressionist symbols that, to some extent, play the
role of signs associated with linguistic discourse, worlds in which humans have
come to live in a small village with special standards, laws, and communication
patterns spawned by reality variables that have become virtual.

Study terms: Communication, social media, Virtual reality
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ABSTRACT:

This article deals with the effects of advertising, as one of the communication
activities that any institution focuses on in order to introduce the goods and
services that it contributes to the offer available in a specific market, and what
this requires is an intertwining of roles and influence between consumers and
users, advertisers, producers, and the audiovisual media that carry the
advertising.

In this context, the article talks about the nature of the impact that advertising
has on media content and on audiences who follow audiovisual media, and to
what extent can these effects be overcome?

The article concluded that the search for profit may push many supervisors of
audiovisual communication media to adopt marketing methods that
significantly affect audiences and viewers, narrow the gap between media and
advertising, and sometimes affect the noble mission the media message.
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The rhetoric's of media discourse and its practical mechanisms
for persuasion
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Abstract:

The study aims to try to understand and dust off the relationship between rhetoric and
media discourse and the latter to persuade based on the fact that media discourse is a
rich and diverse circular communication speech aimed at Reporting, persuasion and
pleasure, and it is the current human discourse that has emerged.

"It encompasses all means of knowledge, voice, word, text, image, information,
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electronic signals and even sensory realizations. Information is the primary material of
knowledge, and knowledge is an information that has been installed and compiled
according to a particular perception... Information is the revolutionary revolution, but
it is the revolution that connects all other wealth, because it is it that enables its kind to
be determined, assessed and exploited "'(Al-Manjar, March 1996).

The language of the media discourse has become a snob of rhetoric in order not to
remain isolated speeches lacking all the rhetorical improvements and stylistic
diversification that takes the recipient's pulp to exert pressure to influence and
persuade it.

In order to highlight the rhetoric and persuasion used in the media.
We will stand on the following question thresholds:

- What do we mean by the media speech as a speech in which so many speeches...
Oriented to multiple audiences and affiliations on different directions?

- Is the eloquence of the media address successful in soliciting and influencing the
recipient?

-Is media rhetoric persuasive? What are its persuasive features?
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determinism theory is one of the basis of sociology. However, the increasing role of
technology has re-emerged social determinism versus technological determinism. While
social determinism has asserted that it is social interactions and structures that determine an
individual's behavior, technological determinism has shown the impact of external factors on
an individual's behavior, hence the problem between social and technological determinism;
each of them wants to eliminate the other, but this relational interlacement between them
refers to the deterministic relationship between technology and social sciences that manifests
the sociology of communication through the relationship and impact of technology on the
individual and society. The debate is between the best way to understand relationships
between an individual, institutions and technology. There is a view that discusses the idea
that institutions and social variables influence the choice and use of technology. In contrast,
there is another view that assumes that technology builds institutions and determines
individuals' behaviors. Modern technology and media integration and communication have
brought social determinism and technological determinism theories back to the forefront to
ask a key question who is the controller of people's lives, is it the social structures and
interactions or the technology?

Keywords: Social Determinism, Technological Determinism, Social structures, Social
Change, technology, Mass Media & communication.
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Research Abstract;

Acrtificial intelligence technologies have entered various professions in the
countries of the world, and in performing many tasks that were relied on
humans to implement and accomplish them, and artificial intelligence has
become an integral part of the study and follow-up of customers in practicing
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the public relations profession within organizations, as a modern system that
keeps pace with the workflow through data follow-up and interpretation, as the
study aimed to identify the trends of electronic public relations practitioners at
EgyptAir Corporation towards the uses of artificial intelligence, and this study
Is one of the descriptive studies Which used the survey method to obtain its
results by applying the questionnaire tool to the available sample, which
included (50) individuals from public relations practitioners in EgyptAir; The
study reached several results, the most important of which are: The study
showed a statistically significant correlation between the attitudes of public
relations practitioners in EgyptAir Corporation towards the uses of artificial
intelligence and the variables of the unified theory of technology acceptance
(predicting performance, expected effort, social impacts, available facilities,
behavioral intention), and the study also stressed the need to train public
relations practitioners to use artificial intelligence techniques to achieve the
required success within EgyptAir.

Keywords: Electronic Public Relations, Artificial Intelligence, Public Relations
Practitioners Trends, EgyptAir Corporation.
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Mass sport and mass media in Tunisia: What relations?

SadMe 4l (gl Q ‘a)ls}’] Jilwgg L palez! aqalv.”

Aeeloo¥y 2lud¥l aglall LS uigs Analy oy LTI iylgs el Bmgy Sl 2 a3 ol .

Abstract:

This paper deals with the relationship between mass sport and mass media in
Tunisia through a sociological reading of the hypermedia coverage of sports
activities and their impact on the formation of "Ultras" movements. Sport
responds to social needs and to the feeling of belonging to a group, which is
how it has become a means of forging social ties and new forms of solidarity,
both for those who practiced the sport and for the sports audience. In this
regard, Tunisian football has faced sectoral lobbying that affects sectors,
specifically sports and media. Sport has become a bet, faced with the
proliferation of stakeholders in the dissemination of sports activities.
Keywords: Sports lobbying, Mass media, Mass sport, spectacularization,
Tunisia

Résumé :
Ce papier traite, les rapports entre sports de masse et médias de masse en
Tunisie a travers une lecture sociologique de 1I’hyper médiatisation des activités
sportives et leurs impacts sur la formation des mouvements « Ultras ». Le sport
répond aux besoins sociaux et au sentiment d’appartenance a un groupe, c’est
ainsi qu’il est devenu un moyen de tisser des liens sociaux et de nouvelles
formes de solidarite, aussi bien pour les pratiquants du sport ou pour le public
sportif. A cet égard, le football tunisien a fait face & un lobbying sectoriel qui
touche les secteurs, spécifiqguement sportifs et médiatiques. Le sport est devenu
un pari, devant la multiplication des intervenants dans la diffusion des activités
sportives.

Lobbying sportif, Médias de masse, spectacularisation, sport de : Mots-clés
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masse, Tunisie.
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Introduction

Historiquement, le sport est le produit de plusieurs visions et représentations
communes, pour le loisir personnel ou le défoulement de masse, a partir de
I’histoire du sport de masse en Tunisie, nous allons 1’appréhender comme une
construction sociale.
La recherche sur les rapports médias-sport en Tunisie est 'une des
problématiques les plus controversées. A travers 1’évolution des pratiques du
? football, des intéréts convergents se sont développé et peser sur la
scene sportive et les différents supports médiatiques : le politique,
I’économique, le commercial ... De ce fait, la focalisation médiatique sur le
football, en a fait du sport de masse un pari économique, politique et social, qui
s'est reproduit sur le comportement des supporteurs sportifs et a conduit a
I'émergence des mouvements «Ultras.
1. Le football en Tunisie :

La création officielle du premier club de football en Tunisie, « le football
Club de Tunis », remonte a 1906, nous ne nous intéressons pas a la genéese et le
développement du football a 1’époque colonial, bien que les équipes qui
ccuvraient en Tunisie, Francaise, Italienne ou tunisienne se définissent comme
porteurs d’identités nationales, un derby se jouait entre une équipe francaise et
italienne, italienne tunisienne ou francaise tunisienne.
Ce n’est qu’aprés I’'indépendance que le terme a pris ces dimensions locales.
L’intérét sociologique se situe dans les phases postindépendance avec la création
de la Fédération Tunisienne de Football (FTF) le 29 mars 1957° et la
croissance de I’effectif de ces clubs sportifs au début des années 90. Selon les
données de 1’année 2014-2015, le nombre de ces clubs est de I’ordre de 324

%1 https:/iwww.ftf.org.tn/fr/fiche-signalitique/ consulté le 12/07/2022
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avec somme effectif 35527 sportifs pratiquants.
1.1. Le football, une affaire d’Etat : 1956-1987 :

Deés ces débuts, le football n’était pas seulement un moyen de distraction, plutdt
un enjeu politique qui a nettement amplifi¢ aprés 1'indépendance. A
I’événements de 1971, le sport est devenu le monopole de 1’Etat; le 13 juin
1971, le Club sportif sfaxien (CSS) a battu I'Espérance sportive de Tunis (EST)
un but a zéro dans le cadre du match final de la coupe du président de la
république un événement sportif hautement médiatisé¢ et qui voit le plus souvent
la présence du président de la République, a la dite date, le dernier se soigner en
Suisse, et donc c’est le premier ministre de 1’époque qui a honoré pour la
présence cette finale, or, des actes de violence ont caractéris¢ la fin du match, le
stade s'est transformé en une aréne d'échanges de violence entre les supporteurs
des deux équipes, méme le Premier ministre était jeté a coups de pierres.

Suite a ces éveénements, le pouvoir est pris la décision de nouer et annoncer
ouvertement 1’acquisition du football et son contrdle, chaque président d’équipe
doit faire partie de 1’équipe gouvernante, a titre d’exemple :

- Hassen Belkhodja : Elu président du club de football de I'Espérance sportive de
Tunis (EST) en 1971, est membre du bureau politique du Parti socialiste
destourien il occupait les responsabilit€és ministérielles au sein du gouvernement.
- Abdelaziz Lasram : Ministre de I’Economie nationale jusqu’en 1977, était
président du Club Africain (CA) a deux reprises, en 1964-1966 et 1971-1977.

- Hamed Karoui : Maire et dirigent de la cellule destourienne de Sousse-Ville
entre 1957 et 1988, avait présidé aussi le club de 1'Etoile sportive du Sahel (ESS)
de 1963 a 1981.

A partir des années 1980, deux faits majeurs ont marqué le monde sportif ; voire
la suppression par le comité international olympique la distinction entre
amateurisme et professionnalisme et la fleurissante des médias sportifs. Cette
transition sportive et médiatique a propulsé le football vers la mondialisation.

Le professionnalisme en Tunisie n’a commencé de faire qu’au début des années
1990, dans le but d’atteindre le sport a haut niveau. Le pouvoir en place
(I’ancien régime de Zine Abidine Ben Ali) a rendu du football un secteur
stratégique dans la consolidation I’image de son régime.

1.2 Le lobbying sportif : 1987 — Fin 2010

Dans le cadre de son action politique, I’ancien régime a toujours cherché a
placer les siens dans les directions des équipes sportives.

Le «lobbying » sportif commence a voir le jour, le phénomene « slim
Chiboub », le gendre de « Ben Ali » et le président de 1'Espérance sportive de
Tunis (EST), Sous sa présidence, le club a remporté 20 titres nationaux et
internationaux, une influence totale des fonts, des sphéres du fonctionnement du
football, nomination d’arbitre, calendrier, sponsoring, le mercato, la circulation
des joueurs entre les équipes... Les « Trabelsi », avec leur mainmise sur le Club
Africain (CA). Les chaines de radio et le ttélévision privés et étatiques ne
dépassaient guére les 18 chaines tandis-que 38 hebdomadaires et quotidiens. Les
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propriétés des cing stations de radio et des deux chaines de télévision
privée qui ont obtenu des licences de diffusion, entre 2003 et 2010, dans
I’opacité la plus totale et sur la base de critéres partisante, étaient soit des
membres de la famille de Ben Ali, soit des personnalités proches du pouvoir®, a
titre d’exemple la fille de I’ancien président était la propriétaire de la radio
« Shems Fm », I’époux de sa fille est le fondateur de la « radio Zitouna », les
médias de masse en Tunisie sont devenus le porte-parole du régime en place.
Cette diversité superficielle cache derriere elle un systéme de propagande pour
le pouvoir en place et son chef, la ligne éditoriale des médias publics
audiovisuelles et écrite (tv7, tv21, radio nationale, radio Monastir, journal
Essabah, journal Le Temps...), sous la censure du pouvoir, la diffusion de telle
ou telle information, la publication de tel ou telle article sont strictement
controlés par directeurs d’établissements qui sont nominés a leur tour par le
pouvoir. L’est ainsi que, les chaines privées (Nessma tv, Hannibal tv, Mosaique
Fm, Jawhara Fm, journal Echourouk, journal Essarih...) étaient supervisées par
I’ATCE (Agence Tunisienne de communication Extérieure). Cette agence
détient son pouvoir par sa capacité de gérer sur le marché de la publicité
publique, ou ceux qui obtiennent une part des annonces publicitaires.
Sous le regne de « Ben Ali », malgré la multiplication du nombre des stades,
salles couvertes, nombres des joueurs licenciés... Le football étaient toujours
sous le controle quasi-total du pouvoir en place ; si on examine les journaux on
observe que le sport tout comme la politique occupe les en-tétes et les parties
centrales de toute information®®. Les masses médias, ¢taient aussi sous le
controle direct de ’Etat, a titre d’exemple, dans le cadre d’une recherche que
nous avons réalis¢ sur I’un des journaux pro-gouvernementaux, a travers le
calcul des nombres de pages dédiées a ’activité sportive et publicitaire, nous
avons collecté les données suivantes :

Tableau (1) : Evolution du nombre de pages dédiée a I’activité sportive et publicitaire

Variable
Nombre total des pages Activités sportives Pourcentage Publicité Pourcentage
Mois et année

Du 15/04/2008 au

20/04/2008 381 60 15% 197 51%
(7 numéros)

Du 23/06/2009 au

28/06/2009 349 57 16.3% 147 42%
(7 numéros)

Du 16/08/2010 au

20/08/2010 384 69 18% 137 36%
(7 numéros)

22 Etude sur le développement des médias en Tunisie basée sur les Indicateurs de développement

des médias en Tunisie, UNESCO, 2012, p 55.
2% Hafsi Bedhioufi, Sinda Ayachi, Imen Ben Amar. L'institution sportive : réve et illusion. Revue
horizon, 2010, 12 pp. ffhalshs-00817323f, p 2.
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Du 04/04/2011 au

21/04/2011 367 66 18% 133 36%
(7 numéros)

Total 1481 252 17% 614 41%

La source : Centre de documentation nationale (CDN)

A travers cette tabulation, nous constatons une forte focalisation de
I’information sportive et publicitaire qui occupe 58% des pages dans ce journal ;
avec une courbe ascendante de I’information sportive.

A cet égard, le football tunisien a fait face a un lobbying sectoriel qui touche les
secteurs, spécifiquement sportifs et médiatiques. Le sport est devenu un pari,
devant la multiplication des intervenants dans la diffusion des activités sportives.
Dans son article nommeé « Sport et usages politiques du passe¢ dans la Tunisie
des débuts du XXle siecle », Driss Abbassi met I’accent sur les enjeux des
usages politiques dans le champ sportif, en comparant deux événements sportifs
internationaux dans le contexte tunisien, ceux des jeux méditerranés en 2001, et
le tournoi continental de la coupe 1’Afrique des nations en 2004, 1’or de la
victoire finale de 1’équipe tunisienne de football, le 14 février 2004, la photo du
président tunisien brandissant la Coupe des nations avant de remettre le trophée
au capitaine de 1’Equipe nationale (...). Le mérite de cette victoire ne revient
plus a I’ceuvre sportive, mais a la nouvelle politique gouvernementale”® Driss
Abbassi met 1’accent sur les enjeux des usages politiques dans le champ sportif,
en comparant deux événements sportifs internationaux dans le contexte tunisien,
ceux des jeux méditerranés en 2001, et le tournoi continental de la coupe
I’ Afrique des nations en 2004, I’or de la victoire finale de 1’équipe tunisienne de
football, le 14 février 2004, la photo du président tunisien brandissant la Coupe
des nations avant de remettre le trophée au capitaine de I’Equipe nationale (...).
Le mérite de cette victoire ne revient plus a I’ceuvre sportive, mais a la nouvelle
politique gouvernementale®®.
1.3 Le football post-révolution :

Avec spectacularisation du fait sportif, la Tunisie, ne fait pas I’exception. Le
champ médiatique en Tunisie, se caractérise par 1’abondance des chaines
télévisées. Juste apres le 14 janvier 2011, on a vu I’évolution du nombre de
radio et de chaines télévisées, le nombre est passé de 19 a 36 quant aux
quotidiens et hebdomadaires "revues, magazines" le nombre a atteint 228. Les
médias de masse ont créé le marché sportif, a titre d’exemple, en Tunisie il y a
une grande concurrence entre les chaines télévisées concernant la diffusion des
émissions sportives comme « Al Ahad Arriadi », « Swiaa sport », « Attesiaa
sport » ... Dont la publicité et le sponsoring, constituent des facteurs vitaux pour

204 Abbassi, Driss. Sport et usages politiques du passé dans la Tunisie des débuts du XXI° siécle.

Politique et Sociétés, (2007). 26(2-3), 125-142. https://doi.org/10.7202/017667ar, p 139.
%> Abbassi, Driss. Sport et usages politiques du passé dans la Tunisie des débuts du XXI° siécle.
Politique et Sociétés, (2007). 26(2-3), 125-142. https://doi.org/10.7202/017667ar, p 139.
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la continuité de ses émissions et les activités sportives. Les médias de
masse ont fabriqué des héros nationaux, les joueurs de football sont devenus des
vedettes, les footballeurs professionnels sont le plus souvent envisagés comme
les supports de jeux de symbolisation et d’identifications (locales ou
nationales)?® ; on en trouve des idoles, comme « Hammadi Agerbi » et « Tarek
Dhi¢b » I’ancien ministre de la jeunesse et de sport... Le footballeur incarne
donc différentes formes d'individualit¢ publique existantes dans la culture
populaire, du héros national a « celui qu'on a vu a la télé »**". Ou on trouve
encore:
- Le héros national: Chokri Elwaerr et Zied Jaziri
- L’analyste sportif dans des émissions médiatiques, comme Amin Chermiti et

Samir Sellimi.
- Personnages sportifs, invités dans des émissions «show», comme 1’émission
«Labésy diffusée par (Elhiwar Ettounsi).

- Acteurs dans des feuilletons ramadanesques, comme «Radi Jaaidi».
L’usage politique des sports, reste un champ loin des analyses sociologiques,
surtout en ce qui concerne le monopole économique des politiciens sur le secteur
médiatique, ou on trouve que la plupart des propriétés de chaines télévisées sont
d’origine politique : La majorité des chaines de télévision ont effectivement un
lien direct ou indirect avec un parti politique ou une personnalité politique : a
titre d’exemple :
- Nebil Karoui, le fondateur et ancien PDG de Nessma TV, fait a présent partie
des instances dirigeantes du parti Nidaa Tounes. (Président du parti politique «
Qalb Tounes » Il a présenté sa candidature a 1’¢élection présidentielle en 2019,
son parti arrive deuxiéme avec 38 sieges aux €lections 1égislatives tunisiennes).
- Larbi Nasra, fondateur d'Hannibal TV, la premiére chaine de télévision privée
Tunisienne, a revendu ses parts avant de se lancer en politique. Il a créé un parti
politique et s'est présenté a l'élection présidentielle de 2014.
-La chaine de télévision Al Hiwar Ettounsi a également une histoire étroitement
liée a la politique. Elle a été créée sous 1'Ancien régime par Tahar Ben Hassine,
ancien opposant a Ben Ali qui a ensuite intégré le parti Nidaa Tounes.
- La chaine Ettounsiya de Sami Fehri, ancien associ¢ d'un membre du clan Ben
Ali, est convoitée par une autre personnalité¢ politique, I'homme d'affaires et
président de I'UPL, Slim Riahi. C'est au milieu de cet imbroglio politico-
médiatique que les deux chaines fusionnent, apreés que Tahar Ben Hassine a
vendu ses parts a la femme de Sami Fehri .
- Des chaines lancées par des proches ou des sympathisants des islamistes voient
le jour apres la révolution. Zitouna TV puis Zitouna Hidaya sont ainsi lancées

par Oussama Ben Salem, un cadre du parti Ennahdha®®.

2% Bertrand, Julien. « Se préparer au métier de footballeur : analyse d'une socialisation

E)Ogofessionnelle », Staps, 2008/4 n° 82, p. 29-42. DOI : 10.3917/sta.082.0029, p 41.
Patrick Mignon, Les deux performances : ce que les médias ont fait des sportifs, Article publié dans
: Le temps des médias, 2007/2008, n°9, pp.149-163, p 1.
298 https://tunisia.mom-rsf.org/fr/resultats/affiliations/ consulté le 04/05/2022
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L'Ftat tunisien détient plusieurs médias, la télévision nationale

(établissement public), la radio nationale (établissement public), SNIPE (19%
actionnaire), en plus, 1'Etat gére plusieurs médias confisqués (voir "médias
confisqués").
L’enjeu politique et économique, domine le secteur sportif ou la
commercialisation de I’information et la spectacularisation du sport a travers les
nouveaux médias, sont devenus des facteurs vitaux pour les activités sportives
en Tunisie.

De ce point de vue, les rapports entre la politique et les médias sont 1’un
des domaines de recherche les plus importants qui doivent étre abordés et
démantelés sociologiquement, notamment en examinant 1’impact politique sur le
sport et la centralisation de la propriété des médias dans un groupe social associé
au pouvoir.

Parmi les facteurs précédents, la question des implications possibles pour
I’avenir des activités sportives en Tunisie est remise en question.
2. Le rapport entre sports de masse et médias de masse :
2. 1. De la médiatisation a la spectacularisation des activités sportives :

Le rapport entre médias de masse et sport de masse, est caractérisé par le
role primordial des canaux de transmission :
- La presse écrite : Des articles, des magazines sportifs (France football).
- Laradio : Programmes et informations sportives. (NRJ POUR LE SPORT).
- Latelévision : chaine spécialisée et émission sportive. (Bein sport).
- Les nouveaux médias : Réseaux sociaux, chaines YouTube... (le replay).
Si les journaux et les radios ont jou€ un rdle essentiel dans le développement du
sport, c’est cependant la télévision qui lui a donné sa dimension mondiale, avant
d’entrer dans la médiatisation totale a travers les nouveaux médias, notamment
les réseaux sociaux « Facebook et You tube ».
Le football attire de plus en plus des téléspectateurs suite a un fort
bombardement médiatique ; séduit des sponsors qui achétent des temps
d'antenne et de la visibilit¢ en soutenant des sports trés populaires, des
compétitions reconnues, des équipes ou des individus remarquables®®. Les
facteurs €économiques, ont dévié le sport de son aspect social a un pari, ou la
publicité, la spectacularisation, ’audimat... dicte et monopole 1’orientation des
spectateurs. L’enjeu €économique est la marchandisation de I’information, a
transformé le football en un modele d’investissement médiatique par la
multiplication des chaines télévisées privées et cryptées, ou en trouvent des
milliers des chaines de télévision qui se sont speécialisées en sport, comme le

209
209
209

Patrick Mignon, idem, p 3

https://fr.wikipedia.org/wiki/Paris_Saint-Germain_Football_Club /consulté le 25/06/2023
https://sportbusiness.club/quels-sont-les-budgets-des-clubs-de-ligue-1-pour-la-saison-2021-
2022%E2%86%93/ consulté le 21/06/2023

2% pereze Gérard. De la médiatisation des grandes compétitions sportives. In : Communications, 67,
1998. Le spectacle du sport. pp. 33-43 ; doi : https://doi.org/10.3406/comm.1998.2014, p36.
https://www.persee.fr/doc/comm_0588-8018 1998 num_67_1 2014
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géant Qatarien « bein sport ».

La spectacularisation est une mise en scene d’un match de football, dans
lequel nous pouvons distinguer plusieurs acteurs :
- Les joueurs
- Les spectateurs
- Les responsables sportifs
- Les organisateurs
- Les investisseurs
- Les sponsors

Avec le professionnalisme du sport, les paris se sont multipliés,
transformant le domaine du sport en une aréne de conflit de stratégies, alors que
les acteurs tentent de réaliser des gains, des profits et diverses influences.
Prenant I’exemple du « Paris Saint-Germain Football Club », le PSG est vendu
en 2011 au Qatar Sports Investments (QSI), une filiale du fonds souverain
qatarien Qatar Investment Authority (QIA). L'homme d'affaires et ex-tennisman
qatarien Nasser Al-Khelaifi devient alors le président-directeur général du club
et lui injecte des moyens financiers trés importants qui permettent d'acheter des
joueurs parmi les plus chers au monde, tels « Neymar » et « Kylian Mbappé » en
2017 ou « Lionel Messi» en 2021. Le PSG devient alors un club d'une
dimension mondiale®’?, avec un budget estimé qui dépasse le 500 M€ pour la
saison 2021/2022%. Le football est devenu une facade pour l'action politique en
raison de sa popularité ; l'organisation du Mondial 2022 de footballs a été
confi¢e au Qatar, Cinq pays ¢€taient candidats pour 1’organisation, 1’Australie, le
Japon, le Qatar, la Corée du Sud et les Etats-Unis, la concurrence sur
I’organisation de la Coupe du Monde s’est transformée en pari politique, visant a
polir ’image des régimes en place.
A I’ére des nouveaux médias numérique, 1’information sportive domine le
champ médiatique par la présence des activités liées au sport dans tous les
genres audiovisuels ; bien que la télévision ait perdu du terrain au profit des
nouveaux supports, notamment les réseaux sociaux (Facebook et twitter),
l'information sportive a gagné plus de terrain et devenu de plus en plus un
produit vital pour le sport, ou le football est devenu un phénomene social de
masse. Depuis que le spectacle sportif a pris ses marques et impos€ ses
exigences dans la programmation télévisuelle, il semble patent que le sport et les
médias, en jouant de cette double dérivation, se servent mutuellement. Les
médias (sup)portent les compétitions sportives, et les compétitions sportives
(sup)portent les médias®.
Le football joue un role primordial pour la viabilité des entreprises liées aux

210 https://fr.wikipedia.org/wiki/Paris_Saint-Germain_Football_Club /consulté le 25/06/2023

“Mhttps://sportbusiness.club/quels-sont-les-budgets-des-clubs-de-ligue-1-pour-la-saison-2021-
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médias ; aussi, les médias de masse ont jou¢ un role essentiel dans la
transition de 1’activité sportive du local a I’échelle universelle, de I’amateurisme
au professionnalisme.
Les nouvelles techniques audiovisuelles a changé le statut des foyers, d'un
espace intime familial, a un espace spectaculaire et I’ont transformé a un stade
virtuel le moment de diffusion des événements sportifs, a titre d’exemple, la
coupe du monde, la coupe d’Afrique et champion ligue, ... et surtout quand
I’événement sportif concerne un personnage célebre a 1'échelle mondiale comme
« Lionel Messi », « Diego Armando Maradona », « Roberto Bajio », « Cristiano
Ronaldo », « Michel Platini »... la médiatisation de football est un moyen de
propagation et de création de mod¢les et des idoles internationaux, en transférant
le football du «stade» a la dimension «religieuse »; a titre d’exemple
« ’Eglise maradonienne » est un mouvement religieux lié¢ au culte de I'ancien
footballeur argentin Diego Maradona, Elle posséde actuellement entre 80 000 et
100 000 adeptes dans plus de soixante pays, a No€l maradonienne, célébrant la
naissance de Maradona, est fétée la veille du jour de sa naissance, le 29 octobre;
les Paques maradoniennes, le 22 juin, en 'honneur du match de 1'Argentine face
a 1'Angleterre lors de la coupe du monde le 22 juin 1986 au Mexique ; ce jour-l1a,
Maradona marqua le « but du siécle » ainsi que la main de Dieu®"*.
Les médias de masse et le sport de masse, sont donc sortis de leurs stricts
champs respectifs pour engendrer, dans un mouvement devenu commun, une
puissance d’adhésion inouie, irrésistible, capable de capter et d’orienter en un
court moment la conscience de multitudes immenses en la modelant a une vision
du monde et en tant que nouvelle vision du monde.
Les nouveaux médias ont transformé le sport a travers les écrans, d'une scéne
spectaculaire liée a 1’espace local, vers une scéne spectaculaire visuelle
mondialisée, caractérisée par « le direct » et I'instantanéité de I’information
sportive a travers toutes les formes audiovisuelles possibles (vidéo, images,
audio, replay...). Le football n’intéresse pas seulement les pouvoirs politiques,
mais il fascine également tous les habitants du globe.

2. 2 Le football Tunisien « Un pari économique » :

Les compétitions sportives constituent une matiere riche pour les masses médias
en Tunisie, ou ils entretiennent avec le football des rapports de plus en plus
¢troit a travers la diffusion d’un sport de masse et produise des images
commerciales.
Les matchs de football se sont transformés en spectacle porté par les médias,
accompagné de paris qui transforme les matchs en un moyen de profit financier.
Un match de football comme le (Derby) entre I’EST et le CA, est devenu un
produit et un pari économique pour les équipes sportives et les masses médias en
raison des énormes retours financiers derriére la vente de billets de match, des
maillots des clubs, et d'abonnements annuels ; 'achat de temps d'antenne a des
fins publicitaires, les annonceurs sont préts a payer des prix €levés pour acheter

213 hitps://fr.wikipedia.org/wiki/%C3%89glise maradonienne /consulté le 19/05/2022.
167



https://fr.wikipedia.org/wiki/%C3%89glise_maradonienne

2024 bl i 4l pas galhl Ak g phlly pesbad) samll oS ¥ cubud pall g

les espaces publicitaires. Le football est devenu un pari économique
puisque le producteur et le consommateur se retrouvent dans le méme espace (le
stade), qui constituent un espace publicitaire efficace, car le terrain de football
contient:
- Des bandes Publicitaires qui entourent le terrain.
- Logos des marques internationales sur les maillots des deux clubs et leurs
chaussures de sport.
- bandes d’annonces publicitaires entre les mi-temps du match.
- Clips publicitaires pendant la diffusion de la partie.
Le football est devenu un produit soumis a la loi du marché et au principe de
'offre et de la demande. Le sport s'est transformé en aréne de concurrence
¢conomique a travers les contrats publicitaires et sponsoring, et la diffusion
exclusive des parties, ce qui a entrainé le gonflement des budgets de certains
clubs ; a titre d’exemple, le « Club Africain » avait, signé en aotit 2020, le plus
grand contrat de sponsoring de l'histoire du club avec la compagnie aérienne
Qatar Airways pour quatre ans (saison 2020-2021 jusqu'a la fin de la saison
2023-2024). D’un montant de 8 millions de dollars (24 millions de dinars
environ). Les budgets des clubs tunisiens ont atteint des chiffres historiques:
- Espérance sportive de Tunis (EST): 17.3 M d’euros.
- Etoile Sportive du Sahel (ESS): 18,5 M d’euros.
- Club Sportif Sfaxien (CSS): 20 MD
Puisque le sport leur procure des recettes et de ’audience, les chaines sont prétes
a payer pour acheter les droits de diffusion du sport, procurant ainsi des recettes
au mouvement sportifm. En novembre 2021, la chaine « Baya Tv », a annoncé
qu’elle retransmettra les matchs du championnat tunisien de la Ligue 1 aprés la
signature d’un contrat, dont la somme est ¢gale a 2 millions de dinars. Le
football est présenté aujourd’hui comme un article soumis aux régles et aux
exigences du marché. Les médias ont contribué a la mondialisation du football
en en faisant une forme de langage universel, un langage maitrisé et compris par
le monde entier .
Cependant, la dépendance du football Tunisiens aux facteurs médiatiques,
¢conomiques et politiques, a engendré des phénomenes qui ont accompagné sa
massification et sa spectacularisation. Les mouvements « Ultras », qui ont
marque les matchs de football par leur présence permanente.
3. Les mouvements « Ultras », un phénoméne mondial :
3. 1. L’Ultras mondial :

L'approche sociologique du sport et plus particulierement les sports de
masses, part de différents angles et de multiples points de vue. A cet égard,
I’obsession des footballeurs professionnels par la victoire, a joué un role
essentiel de faire du stade un espace violent et de transmettre cette sensation du

24 Jean-Francois Nys, Les relations économiques entre le sport et les médias : entre
complémentarité et ambiguité, Victoires éditions | « LEGICOM »,2000/3 N° 23 | pages 1 a 14
ISSN 1244-9288, DOI 10.3917/legi.023.0001, p 5.
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terrain aux tribunes. La, dans les tribunes situées derriére les buts,
étaient regroupés les ; supporteurs les plus jeunes, les plus démunis et les plus
enthousiastes, ceux qui ont introduit le nouveau répertoire des chants et qui ont
instauré la distinction entre homes end (supporters locaux) et away end
(visiteurs), c'est-a-dire la définition de territoires exclusifs dans le stade®’”.
Le football peut étre étudié a travers quatre formes specifiques d’activité
sportive :
- Forme économique : recherche des plus grands profits.
- Forme politique : utilisation les succes sportifs et leurs rapports au pouvoir.
- Format meédiatique : la recherche du plus grand profit.
- Forme religieuse : la transformation du stade en espace pour exercer des

cerémonies religieuses.

La relation entre le fan ou mouvement « Ultras » avec le club, est une relation
qui va au-dela de celle d’un public a une équipe de football, mais une relation
qui repose principalement sur la passion et les souvenirs, a travers lesquels le
membre de mouvement donne un sens a son existence.
En ce sens, le stade se transforme en une arene de conflit entre les mouvements
« Ultras » d’une équipe ou d’une autre et la violence domine I’espace. La
cerémonie se transforme vers un drame comme celle du « Heysel », survenu le
29 mai 1985 au Stade du Heysel de Bruxelles (Belgique), est I'une des tragédies
les plus marquantes liées a une manifestation sportive, et due a I'nooliganisme.
Il eut lieu a l'occasion de la finale de Coupe d'Europe des clubs champions
1984-1985 entre Liverpool et la Juventus lorsque des grilles de séparation et une
mure s'effondrerent sous la pression et le poids de supporteurs, faisant 39 morts
et plus de 400 blesses. C'est a ce titre I'une des principales catastrophes de la
Belgique.
La violence dans le football peut étre identifiée sous quatre formes :
- Supporter d’une équipe envers les supporterus de 1’équipe adverse.
- Des groupes « Ultras » contre des groupes « Ultras » de 1’équipe adverse. Un
groupe « Ultras » contre un autre groupe « Ultras » de la méme équipe.
- Groupes « Ultras » envers les forces de sécurité.
Ou se transforme 1’espace en scene de violence caractérisée par I’intolérance des
mouvements « Ultras » ce qui mene souvent a des conflits et a des actes
violents, quel que soit le résultat du match. Le stade se transforme en espace
théatral spectaculaire, ou chaque acteur joue son rdle. Le phénomeéne sportif,
dans ses dimensions locale, nationale ou internationale, est le theatre
d'événements dont le caractére politique est mis en évidence par les processus

complexes de médiatisation du sport®*°,

> Mignon Patrick. Supporters ultras et hooligans dans les stades de football. In : Communications,

67, 1998. Le spectacle du sport. pp. 45-58 ; doi : https://doi.org/10.3406/comm.1998.2015, p 45.
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Le sport est devenu paradoxal, il a bel et bien été désorienté de ses

objectifs de base, tel que :
- Maintenir la cohésion et la paix sociale.
- La capacité de soulager les pressions sociales.
- Convergence des cultures et des peuples.
Il s’est transformé en un espace de violence lors des compétitions sportives et
est une cause majeure de ségrégation, Il y a une violence spécifique au football
parce gqu'il y a une cause a defendre et une communauté a construire. Car la
communauté des supporteurs est un acte de volonté, et non le simple constat
d'une expérience commune. Evoquer le supportérisme consiste souvent & en
parler comme de I'expression d'une identité culturelle ou sociale spécifique dont
I'équipe de football serait partie intégrante®"’.

3. 2. Les mouvements « Ultras » en Tunisie :

Avant le 14 janvier 2011, le déterminant le plus important de la violence a
I’intérieur des stades tunisiens est la protestation politique et la rébellion contre
les forces d’ordre, en échange d’une loyauté absolue envers I’équipe sportive.
Les ultras cherchent a pousser le supporterisme a I’extréme : c’est-a-dire a
mettre la meilleure ambiance possible, a suivre leur club lors de tous les matchs,
a domicile comme a I’extérieur, a se comporter en fanatiques, a étre I’¢lite des
supporteurs. lls sont également extrémistes dans leur conception du football :
rejetant la morale du fair-play, ils le percoivent comme un combat entre deux
camps. IlIs n’hésitent donc pas a insulter les adversaires et les arbitres pour
favoriser leur équipe. Et ils sont préts a en découdre physiquement avec les
supporteurs adverses si I’« honneur » de leur club ou de leur groupe leur parait
en jeu : néanmoins, contrairement aux hooligans, ils ne recherchent pas la
violence & tout prix*'®. La violence a I’intérieur des stades devient un moyen de
souligner la loyauté et I’attachement au club sportif, transformant le fan en
defenseur des intéréts de son équipe méme si a travers la violence.

Le stade est un espace d’expression de la loyauté envers le club a travers un
certain nombre d’expressions :

- Reépéter les mémes slogans.

- Portez les mémes maillots.

- Etre dans les mémes gradins.

Etre sur le terrain avec le groupe renforce le sentiment d’appartenance, en
Tunisie il existe de nombreux mouvements « Ultras », la méme équipe peut
inclure plus d’un groupe, on peut citer :

- Ultras EMKACHKHINES.

- African Winners.

- Leaders Clubistes

- Brigade Rouge.

217

s Mignon Patrick. Idem, p 51.
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- Black and White Fighters.

- Bardo Boys

Pour les mouvements « Ultras », le stade est un espace de rejet, tel que lever de

bannicres, dessins géants, chansons... a titre d’exemple une chanson qui parle de

la vie d'un "Ultra", la vie de CA partisan. « AFRICAN WINNERS » Les formes
de violences a I’intérieur du stade sont ramifiées en :

- Violence symboligue : banniéres ou maillot au contenu hostile.

- Violence verbale : chansons avec des mots hostiles.

- Violence physique : L’échange de violence sur le terrain entre les joueurs,
entre les entraineurs... Ou sur les tribunes entre les mouvements ultras
concurrents...

Conclusion:

Dans cet article, nous avons abordé un certain nombre de problémes de

recherche posés par la relation entre le sport de masse et les mass médias en
Tunisie. A travers le football en tant que sport populaire. Le démarrage effectif
de l'activité footballistique en Tunisie apres l'indépendance s'est accompagné par
I'émergence de la violence a l'intérieur des stades.
La violence qui accompagne les matchs de football, a pris une tendance a la
hausse, surtout apres la transformation du football vers le professionnalisme et le
developpement auquel nous avons assisté a travers la retransmission télévisée
des matchs. Cette transition fait du football un pari politique et économique. Au
temps de Ben Ali, le pouvoir prend le contrdle des clubs sportifs et en fait des
institutions familiales destinées a peaufiner le systeme et a attribuer tous
victoires a la sagesse et aux directives du président. Ce contrdle politique et
¢conomique a fait du terrain de football un espace de rejet par les supporteurs,
en particulier les ultras, et a transformé les parties de football en aréne de
violence en particulierement envers les forces de 1’ordre.

Apres le 14 janvier 2011, et face a la violence des groupes ultras, 1’autorité a

imposé¢ le huis-clos, la spectacularisation des matchs de football et les bénéfices

financiers qui en découlent provenant de la publicité y sont consacrés. Devant la
fermeture des stades, les cafés en Tunisie ont remplacé ces derniers. Ainsi, le
café est devenu un ou les mouvements « Ultras » pratiquent leurs célébrations et
du fait, la violence a vir€ vers le café. Cette transition d’un espace a I’autre est
principalement le résultat d’un chevauchement entre le football et I’acteur
politique et économique. D’une part, le réle des médias dans la retransmission
des matchs sportifs a enfl¢, et d’une autre part, I’acteur politique s’est débarrassé
d’un espace (le stade) caractérisé par une capacité exceptionnelle a mobiliser les
foules, notamment devant le dédoublement du nombre de mouvements
« Ultras » en Tunisie.
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Cultural globalization in the era of modern technology and its
impact on the individual and society
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Abstract

Cultural globalization, in the context of the modern technological era,
represents a profound transformation that has left a significant impact on both
individuals and societies. The rapid advancement of technology, particularly the
internet, has seamlessly connected people from all corners of the globe. This
connectivity has led to a remarkable fusion of cultures, resulting in a dynamic
exchange of ideas, values, and traditions. Consequently, societies have been
enriched by the promotion of diversity and the fostering of cross-cultural
understanding.

Nonetheless, these positive aspects are accompanied by certain challenges. The
process of cultural globalization has inadvertently led to cultural
homogenization in some cases, where distinct cultural identities are at risk of
being diluted or even lost. Additionally, individuals exposed to a multitude of
diverse cultures may experience identity crises as they navigate through this
intricate web of global cultural influences.

In conclusion, the phenomenon of cultural globalization, propelled by modern
technology, offers a dual-edged sword of opportunities and challenges for both
individuals and societies in our interconnected world. The profound impact of
this global cultural intermingling continues to shape our identities, values, and
the way we engage with the world around us.

Keywords : Cultural globalization, Modern technology, Impact, Individuals,
Societies, Cultures, Diversity, Cross-cultural understanding.
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1. Introduction

1.1. Definition of cultural globalization in the modern technological era

In the era of modern technology, cultural globalization has become a significant phenomenon
that has a profound impact on individuals and society. Cultural globalization can be defined
as the transmission of ideas, meanings, and values around the world in a way that extends and
intensifies social relations. This process is facilitated by various factors such as the Internet,
popular culture media, and international travel.

One key aspect of cultural globalization is cross-cultural communication. It involves studying
how people from different cultural backgrounds communicate among themselves and across
cultures. This field of study recognizes the diversity of cultures and aims to foster
understanding and effective communication between individuals from different backgrounds.
Cultural diffusion is another important element of cultural globalization. It refers to the spread
of cultural items such as ideas, styles, religions, technologies, languages, and more. As
cultures interact with each other through various means, these cultural elements are
exchanged and shared. (Zhang, J., 2009).

The impact of cultural globalization is evident in the increasing interconnectedness among
different populations and cultures. Through the circulation of cultures, individuals can
participate in extended social relations that transcend national and regional borders. This not
only occurs on a material level but also involves the formation of shared norms and
knowledge that shape individual and collective cultural identities.

However, while cultural globalization enhances cross-cultural contacts, it may also lead to a
decrease in the uniqueness of once-isolated communities. For example, the availability of
sushi in Germany reflects how globalized consumption patterns have permeated different
countries (Drew, C. February 17, 2023). Similarly, Euro-Disney's popularity over traditional
French pastry highlights how globalized entertainment options can overshadow local
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traditions.

Furthermore, some argue that globalization contributes to alienation from traditional customs
and practices. Existentialists like Jean-Paul Sartre and Albert Camus claim that modernity
itself has a more significant influence on this alienation than globalization alone. Nonetheless,
technological advancements have played a role in expanding recreational opportunities
through the spread of pop culture via platforms like the Internet and satellite television.

Cultural globalization also has a homogenizing effect, as it connects markets, cultures, and
politics. This homogenization is driven by the desire for modernization and facilitated by the
influence of imperial countries. While this interconnectedness can lead to beneficial
outcomes, it also raises concerns about the erosion of unique cultural identities (Kraidy, M.
M. 2005).

In the context of educational diversity and ethnic cultural heritage, globalization brings both
opportunities and challenges. Ethnic cultures contribute to a diverse global culture, with each
nation having its own unique characteristics. The interaction between different ethnic cultures
promotes understanding and supports human development. However, there is a fear that
cultural diversity may be diluted in the face of global information flow. The rapid exchange of
information can lead to both enrichment and crisis for cultures, which are dynamic yet fragile
entities.

To summarize, cultural globalization in the era of modern technology involves the
transmission of ideas, meanings, and values across borders. It brings about increased cross-
cultural contacts and interconnectedness among different populations and cultures. While it
can lead to positive outcomes such as standardization of time and space, economic growth,
and broadening perspectives, there are also concerns about the erosion of local cultures and
widening inequalities (Ghemawat, P. 2001). As individuals navigate this complex landscape
influenced by technological advancements, it is crucial to strike a balance between embracing
global connections while preserving and appreciating diverse cultural identities.

2. Impact on societies

2.1. Enrichment through exchange of ideas, values, and traditions

Enrichment through the exchange of ideas, values, and traditions is a significant aspect of the
impact of cultural globalization in the era of modern technology on individuals and society.
Cultural anthropologists define culture as a complex combination of spiritual, material,
intellectual, and emotional characteristics that shape the dynamics of a social group
(Appadurai, A. 1990). It includes not only art and literature but also lifestyle, value systems,
traditions, and beliefs. The diverse ethnic groups that make up our world have each
contributed to a rich global culture (Unesco 1995).

Just as each thread in a colorful brocade adds to the overall pattern while maintaining its
uniqueness, every ethnic culture has its own distinctive characteristics. As globalization
increases cultural contact between countries, it fosters positive dialogue that recognizes and
appreciates the value of each culture's existence (Appiah, K. A. 2006). This exchange aids in
the inheritance and innovation of cross-cultural knowledge, promotes understanding among
different ethnic cultures, and develops friendly relations among nations.
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Technology plays a crucial role in enabling this exchange. Through global media
centers and social media platforms, cultures can promote awareness and understanding by
sharing their stories and identities. The autonomy provided by technology allows for self-
representation and preservation of personal and collective identity. Moreover, it empowers
cultural communities to manage their public images appropriately without misrepresentation.

Furthermore, technological advancements have facilitated media globalization and
technological globalization. Media globalization involves the integration of media through
cross-cultural exchange of ideas, while technological globalization refers to the development
and exchange of technology across cultures (Kapoor, V. (2023). This has accelerated the
diffusion of culture by enabling the sharing of ideas, information, goods, and services on a
global scale.

The rapid exchange enabled by technology has facilitated cross-cultural understanding and
collaboration. People can now learn about diverse cultures more easily than ever before.
However, this interconnectedness has also led to the spread of global popular culture that can
sometimes overshadow or displace local customs and traditions (Thomas, D., & Inkson, K.
2005).

Despite these challenges, cultural diversity remains essential for human development.
UNESCO recognizes that cultural diversity is the common heritage of humanity and should
be respected and celebrated. It promotes dialogue, tolerance, cooperation, and mutual
understanding as guarantees for international peace and security.

To wrap up, cultural globalization in the era of modern technology has enriched individuals
and societies through the exchange of ideas, values, and traditions. It allows for the
preservation of cultural heritage while promoting cross-cultural understanding (Grant, B.
2016). However, it also brings challenges in maintaining diversity amidst the flood of global
information. Nevertheless, with respect for cultural diversity and intercultural dialogue,
globalization can foster a more interconnected world where different cultures thrive together.
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Figure 1: These Twitter updates-a revolution in real time-show the role social media can play
on the political stage. (Photo courtesy of Cambodia4kidsorg/flickr)

2.2. Fostering diversity and cross-cultural understanding

Fostering diversity and cross-cultural understanding is a crucial aspect of the impact of
cultural globalization in the era of modern technology on individuals and society.
Globalization has significantly reduced stereotyping and misconceptions about different
cultures, allowing people to access worldwide information instantly and gain a better
understanding of foreign values and attitudes (Ritzer, G., & Dean, P. 2015). This accessibility
to knowledge has led to a counter-demand for authenticity, as individuals strive to steer away
from cultural homogenization.

Cultural differences and diverse ideologies are essential for the advancement of civilization.
Societies have grown larger by accepting and welcoming people from different backgrounds,
creating a whole new culture that embraces diversity. Globalization has actually enhanced
cultural identity by enabling individuals to become more self-aware of their own cultural
identities (Wani, S. 2011). Rather than promoting homogenization, globalization fosters a
sense of 'togetherness’ where people can learn from different cultures and adopt the best
characteristics of each (Smith, A. 2023).

Research on first and second-generation immigrants has shown that globalization positively
impacts their cultural identities. It increases their open-mindedness, cultural knowledge, and
improves cross-cultural communication (Jensen, L. A., Arnett, J. J., & McKenzie, J. 2011).
Moreover, globalization allows individuals to choose which aspects of different cultures they
want to embrace, leading to a multicultural identity rather than just one singular cultural
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identity.

The inheritance of ethnic cultures in times of change is vital in the context of globalization.
Every culture is unique and contributes to the diverse global culture. The dialogue between
cultures promotes understanding, knowledge exchange, and friendly relations among nations.
However, there are concerns that the rich diversity of ethnic cultures may be diluted in the
face of increasing global information flow.

Technology plays an empowering role in preserving and promoting cultural diversity. It
allows for self-representation, information sharing, and autonomy in managing public images
without misrepresentation. Mass media helps revitalize traditional cultures by providing
platforms for awareness, preserving language, customs, and culture (Ginsburg, F. 2002).

Conversely, it is important to address the digital divide as it can exacerbate cultural
inequalities. Efforts should be made to bridge this gap and ensure that all individuals have
access to technology and can participate in global cultural exchanges.

Ultimately, cultural globalization, facilitated by modern technology, has the potential to foster
diversity and cross-cultural understanding. It allows for the exchange of ideas, promotes self-
awareness of cultural identities, and enables individuals to embrace the best characteristics of
different cultures (Grant, B. 2016). While challenges exist in preserving traditional cultures
and addressing cultural inequalities, it is crucial to recognize the value of cultural diversity for
the benefit of present and future generations.

2.3. Challenges of cultural homogenization and loss of unique identities

In the era of modern technology, cultural globalization has had a significant impact on
individuals and society. One of the challenges that arise from this phenomenon is the cultural
homogenization and loss of unique identities in societies. Cultural homogenization refers to
the reduction in cultural diversity through the popularization and diffusion of various cultural
symbols, customs, ideas, and values. This process is often driven by the dominance of
Western culture and is seen as a form of cultural imperialism (Ritzer, G., & Dean, P. 2015).

The spread of global culture has led to the common consumption of cultures through the
Internet, popular culture media, and international travel. While this has increased cross-
cultural contacts and interconnectedness among different populations and cultures, it has also
resulted in the erosion of unique cultural identities (Appadurai, A. 1996). Local cultures are
transformed or absorbed by dominant outside cultures, leading to a decrease in cultural
diversity.

The impact of cultural homogenization on society is significant. It can lead to a loss of
national identity and culture as global cultural industries and multinational media dominate
local cultures. The spread of Western culture has been particularly criticized for its role in this
process, with terms like "McDonaldization™ and "“coca-colonization™ highlighting its negative
effects on traditional cultures (Sklair, L. 2002).
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Figure 2: Starbucks and McDonald's global footprint, c. 2003. By the early 21st century, fast food
corporations were one of the most visible symbols of American Coca-colonization.

Although, it is important to note that cultural homogenization is not a one-way process. As
different cultures mix, there is a mixture of different elements from various cultures. People
become aware of other cultures and adopt their elements, leading to a hybridization of
cultures. For example, non-American culture has influenced the West through world music,
non-American television shows, religion, food, and clothing.

Nonetheless, the challenges posed by cultural homogenization cannot be ignored. The loss of
unique identities can lead to a rise in cultural conflicts and a sense of alienation among
individuals who feel disconnected from their traditions. Moreover, the dominance of certain
cultures can result in misrepresentation, stereotyping, and the risk of losing intellectual
property rights.

The digital divide further exacerbates these cultural inequalities. Those without access to
technology are excluded from participating in global cultural exchanges and may struggle to
preserve and promote their own cultural traditions. Efforts to bridge the digital divide are
crucial for ensuring that all individuals have equal opportunities to benefit from the cultural
opportunities provided by technology (DiMaggio, P., Hargittai, E., Celeste, A., & Shafer, S.
2004).

In closing, the impact of cultural globalization in the era of modern technology has led to both
positive and negative effects on individuals and society. Cultural homogenization and the loss
of unique identities pose significant challenges for societies, but there is also potential for
cultural hybridization and the exchange of diverse elements. It is essential to address these
challenges and bridge the digital divide to ensure that cultural diversity is valued, preserved,
and promoted in our increasingly interconnected world.
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3. Impact on individuals

3.1. Broadening horizons through exposure to diverse cultures

In the era of modern technology and cultural globalization, the impact on individuals and
society has been significant. One of the positive outcomes of this phenomenon is the
broadening of horizons through exposure to diverse cultures. Globalization has reduced
stereotyping and misconceptions about other individuals and different cultures (Featherstone,
M. 1995). With instant access to worldwide information, people can become more
knowledgeable and gain a better understanding of foreign values and attitudes.

Moreover, globalization has created a counter-demand for authenticity in cultural identities.
While some may associate globalization with homogenization, it actually encourages
individuals to seek out their unique cultural heritage and embrace diversity. Cultural
differences and ideologies are essential for the advancement of civilization as societies learn
from one another and progress in the right direction (Tomlinson, J. 1999).

The acceptance and welcoming of people from different backgrounds have resulted in larger
societies that have cultivated a whole new culture of their own. Globalization has enhanced
cultural identity by enabling individuals to become more self-aware of their own cultural
heritage. Rather than promoting homogenization, globalization fosters a sense of
'togetherness' among diverse cultures.

Interracial marriages have also increased as a result of globalization, leading to potential
multicultural children who are exposed to different cultures within the same household
(Turgeon, L., & Hou, F. 2018). This further contributes to the broadening of horizons for
these individuals as they navigate between multiple cultural identities.

However, it is important to acknowledge that not all outcomes align with these positive
impacts. Some individuals may be influenced by the prominent culture of a new country they
reside in, leading to a loss of their own cultural roots. This can result in cultural conflicts and
a diminished sense of identity.

Nevertheless, research suggests that most individuals are able to preserve their values and
culture despite living in foreign countries. They actively protect their cultural heritage to pass
it on to future generations. Globalization has increased open-mindedness, cultural knowledge,
cross-cultural communication skills, and performance in various areas such as education and
work (Bartel-Radic, A., & Giannelloni, JL 2017).

While there are outliers and potential negative impacts, the overall conclusion is that
globalization positively impacts cultural identities. It allows individuals to choose and adopt
the best characteristics of different cultures, creating a multicultural identity (Pieterse, J. N.
2004). Technology plays a crucial role in this process by providing extensive and accessible
information about different cultures, enabling people to learn and educate themselves without
necessarily traveling.

In summary, cultural globalization in the era of modern technology has broadened horizons
through exposure to diverse cultures. It has reduced stereotyping and misconceptions, fostered
authenticity in cultural identities, and enabled individuals to become more self-aware of their
own heritage. While there are challenges and potential negative impacts, globalization
ultimately promotes a sense of 'togetherness' among diverse cultures and encourages the
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adoption of the best characteristics from various cultural backgrounds.

3.2. Potential for identity crises

One of the potential effects of cultural globalization in the era of modern technology is the
potential for identity crises and its impact on individuals. As globalization progresses,
individuals are increasingly exposed to different cultures and have the opportunity to interact
with people from diverse backgrounds (Featherstone, M. 1995). This exposure is primarily
facilitated by various media platforms, which make it easier for people to have both firsthand
and indirect interactions with individuals from different cultures.

This increased exposure to diverse cultures can make it more difficult for individuals to
develop a strong sense of their own cultural identity. In a multicultural household, where
parents come from different cultural backgrounds, children may be exposed to multiple
cultures within the same household (Umaria-Taylor, A. J., Bhanot, R., & Shin, R. 2014). This
exposure can lead to a blending or merging of different cultural influences, resulting in a
unique cultural identity for each individual.

Still, this blending of cultures can also lead to potential identity crises. When individuals are
exposed to different cultures, they may question their own cultural identity and feel pressured
to adopt certain aspects of another culture. For example, an individual may decide to adopt
certain Western values or customs while still holding onto their native culture. This decision
can create internal conflicts as individuals try to navigate their dual cultural identities.

Moreover, the negative impacts of globalization on cultural identity have been highlighted by
research studies. Okpara and Agwu (2015) emphasize that when people move in and out of
countries, they tend to adapt to the dominant culture of their new country while forsaking
their own roots. This adjustment process can result in a loss of cultural identity and give rise
to cultural conflicts (Okpara, F. C., & Agwu, O. I. 2015).

Although, it is important to note that not all individuals experience negative impacts on their
cultural identities due to globalization. Some individuals are able to preserve their values and
culture despite living in a foreign country. In fact, globalization has been shown to have
positive impacts on language retention and acquisition. Many individuals are able to speak
their native languages while also learning new languages as a result of increased
multiculturalism (Garcia, O. 2018).

Overall, the potential for identity crises due to cultural globalization is a complex issue. While
some individuals may experience a loss of cultural identity, others may see an enrichment of
their cultural identities through the adoption of positive elements from different cultures
(Cenoz, J., Gorter, D., & Jessner, U. 2017). It is up to each individual to decide how they
want to navigate their cultural identity in the face of globalization.
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To conclude, the impact of cultural globalization in the era of modern technology
can have both positive and negative consequences on individuals and society. The potential
for identity crises is one aspect that needs to be considered. As individuals are exposed to
different cultures and have the opportunity to interact with people from diverse backgrounds,
they may question their own cultural identity and feel pressured to adopt certain aspects of
other cultures. However, it is important to recognize that not all individuals experience
negative impacts on their cultural identities, and some are able to preserve their values and
culture while embracing multiculturalism (Berry, J. W., & Sam, D. L. 2016). The preservation
and promotion of diverse cultural practices are essential in the face of globalization, and
efforts should be made to bridge the digital divide so that all individuals can benefit from the
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cultural opportunities provided by technology.

Figure 3. Causes of Cultural Globalization (Figure adapted from Abderrahman Hassi and Giovanna
Storti, “Globalization and Culture: The Three H Scenarios,” in Globalization—Approaches to Diversity
[Rijeka, Croatia: IntechOpen, 2012]).

4. Conclusion

4.1. Recap of the opportunities and challenges presented by cultural globalization
in the era of modern technology

Summary of the prospects and difficulties brought about by cultural globalization in the era of
modern technology :

Cultural globalization, fueled by advancements in technology, has had a profound impact on
individuals and society. On one hand, it has led to a reduction in stereotyping and
misconceptions about different cultures. With instant access to information from around the
world, people now have the opportunity to become more knowledgeable and gain a better
understanding of foreign values and attitudes. This has fostered a counter-demand for
authenticity, emphasizing the importance of preserving cultural identities rather than
homogenizing them.
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Number of people using the Internet

B

Figure 4 : Number of people using the Internet, Number of people who used the Internet in the last
three months.

Furthermore, cultural differences and diverse ideologies are crucial for societal progress.
Through the exchange of thoughts and comparison of ideas, individuals can re-evaluate their
choices and decisions. In recent decades, societies have become more inclusive by accepting
and welcoming people from different backgrounds. This inclusivity has resulted in the
formation of new cultures that combine elements from various traditions.

Globalization has also enhanced cultural identity by promoting a sense of togetherness rather
than homogeneity. Technology has made extensive information about different cultures
accessible to everyone, allowing individuals to educate themselves without necessarily
traveling. This increased self-awareness of cultural identities strengthens personal connections
to one's heritage.
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Adoption of communication technologies, World
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Figure 5 : Adoption of communication technologies, World

However, there are challenges associated with cultural globalization. As individuals prioritize
business languages for educational and employment opportunities, there is an increased risk
of language extinction. Many languages may go extinct or become endangered if efforts are
not made to preserve them. Thankfully, technology provides a means to store and save
cultural heritage for future generations.

To close, globalization has both positive and negative impacts on cultural identities. It is
essential for individuals to decide if they want to preserve their culture and pass it on to future
generations. Efforts should be made to strike a balance between embracing diversity and
promoting inclusivity while also respecting the uniqueness of each culture. Cultural
globalization should be seen as an opportunity for growth rather than a threat to identity. By
leveraging modern technology and fostering a sense of togetherness, societies can navigate
the challenges and reap the benefits of cultural globalization in the era of modern technology.
(Drew, C. February 17, 2023).
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The image of autism in Moroccan Drama
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Abstract

The media plays an essential role in the current era because it contributes to the
transfer of ideas, data and opinions on societal issues; drama is considered a
media medium that has excelled within the media field because it has many
distinct characteristics.

In the current article, the content of Moroccan dramas that dealt with the issue
of autism was analyzed as follows: the dramas film “six month and day”, the
TV series “ALI YA ALI”, The TV series “Half Moon”, and the TV series
“HAMIMOU”.

The researcher concluded that the Moroccan drama depicts the person with
autism spectrum as being ill, Clever and genius, supernatural, strange,
behaviorally disturbed, a pure angel, is being exploited.

Key words: Autism- Media- Drama
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Introduction

Recently, A new type of disability has emerged that has become a real threat to
societies, Where individuals and groups wonder about the identity of these
disabilities, They try to ask questions about how to deal with people with this
type of disability, We mention among the disabilities a group of syndromes such
as Turner syndrome, Asperger...etc they are syndromes that make affected
individuals and they become to be a different from the other normal people, they
appear to have a group of defects, both on the level of mental side, behavior, and
social side.

Autism is among the most common disabilities that affect person and causes
limitation in social side and relations side, they appear to be in lack of social
interaction, they present a problem at the level of mental processes, Behavioral
and psychological disorders, strange habits, Difficulty adjusting to psychological
and social situations.

Autism appears in so many ways that it difficult to categorize it into a specific
category, it manifests through various manifestations and symptoms, it varies
from person to person, they appear in different forms ranging from easy to
complex properties, Also, People with this disorder suffer from real problems at
the level of social communication, The problem is due to many reasons that
differ according to schools and cognitive approaches, On the one hand, it
focuses on the role played by heredity and genetic characteristics, On the other
hand, there are approaches that believe that the early years and the mother’s
relationship with the child are factors responsible for the problem.

In addition to all of the above, The media plays a key role in defining this
disorder, it contributes to the transfer of many knowledge, ideas and data on the
subject, Through all of this, he forms opinions, beliefs, and social attitudes on
the subject, Drama is considered a media model that excels within the media
field, Several factors contributed to this success, the most important of which are
ease, dialogue, story adoption, and many perceptual effects such as music, noise,
and movement that characterize the latter.

In recent years, Morocco has developed this type of media, as the number of
dramas has increased, and the Moroccan films and drams, among the most
important Moroccan Dramas that deal whit the issue of autism, we mention the
movie “ALI YA ALI” the TV series "HAMIMOU"the TV movie ‘“six months
and day” and the TV series “half Moon”. This research attempts to analyze the
content of these dramas to know the most important stereotypes that passed on
about autism.
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Research problem
The research problem falls within the attempt to know the impact of the media,
especially Moroccan drama, in transmitting images about autism, the study starts
from the importance of the subject, which is classified among the most complex
and most difficult topics at the level of understanding, It is considered a topic in
which the debate is still ongoing, Whether scientific societal.
Autism is characterized as a disturbance in the social relations and self-identity
of the individual to an inappropriate degree for the age, Pathological and
unusual attachment to things, Resistance to change, abnormal cognitive
experiences, Excessive, Frequent, and unusual anxiety, inability to acquire
speech, Abnormal movement patterns”.,;9 But all these symptoms differ from
person to person, And it appears through multiple manifestations, as it appears
very sharply for some, therefore, families wonder about the nature of their
children’s disabilities, and why don’t they behave in a normal way like other
children, Therefore, they turn to the Moroccan media to find answers to their
various questions, Therefore, the media tries to answer societal questions, as it
adopts drama as a media model that is easy and has the power to influence the
audience. In addition, it enlarges small images and reduces large images, and
use dialogue, music, and scene circumstances
Through all of this, we can ask a question in the following form:
What are the images that Moroccan dramas pass on about autism?
The importance of research
The research is of societal importance as it deals with a societal issue, because it
Is associated with a category that knows a large presence, through statistical
indicators that indicate the number of people with autism in Morocco 300000,
this issue raises many questions about the nature of the problem.
Moreover, the research is of institutional importance because it deals with the
issue of media, the latter is considered an institution that plays many
educational, guiding roles.

I. The theoretical side
In this aspect we will try to discuss the most important definitions and the
theoretical framework rotted in the research, where we will address the issue of
media and the most important definitions that have provided definitions for this
concept, then we will address the issue of autism and the most important

19 Sturmey, P, et Sevin, J (1994) Defining and assessing autism, In, J, L, Matson, (Ed) Autism in

children and adults , Etiology, assessment, and intervention, PACIFIC CA BOOKS COLE
PUBLISHING, p. 1336.
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definitions that have defined this concept, we will also refer briefly to
some of the theories that framed the field of media and autism.

1. The concept of media
The concept of media was initially associated with the concept of journalism,
where it was the first responsible for the transmission of the news, where the
press played a key role in connecting individuals with each other, by making
others learn about the events that take place in society, “The newspaper is
considered a work that enjoys the legal protection established by the rules for
the protection of literary and artistic property, it includes many articles on
different topics and various news” 2%
Through the above, the media also plays the role of transmitting the news, where
it can be defined ‘““as the sum of the techniques that broadcast the same message
to mobilize many people depends on the same source and its main function is to
multiply the message to the largest proportion of people”.”*
In addition to that, Prioritization theory is one of the theories that is widely used
in media research because it is a theory that determines the importance of
programs that are presented to the public, Priority order theory can be defined
as” a group of topics that are usually arranged in order of importance”??,
In the current research, the theory can be taken as a procedural form, as it will
help us to identify the importance of the issue of autism in the media, does the
media program dramatic programs that deal with the issue of autism? After the
great success achieved by Moroccan drama and the large number of dramas, the
films and dramas series that dealt with the issue of autism are not many, but they
are considered very limited compared to the rest of the dramas that deal with

other social i1ssued such as women, children, adolescence...etc

2. The concept of autism
The concept of autism is one of the difficult concepts at the level of definition
because it differs from person to another in terms of severity and symptoms; a
problem is defined at the diagnostic level.
Symptoms of autism appear before thirty months and include a disorder in
development, sensory responses to stimuli, speech language, and cognitive
abilities, unusual attachment to people, events, and things223

220 ROLLAND DE REOUGERVE ‘Iapplication du droit d’auteur en matiére de presse en France ‘ Paris
2.1988 p 19
2L Moles, A (1986) théorie structural de la communication et société, Paris, Masson.
22 JAMES WATSON (2006) media communication an introduction to theory and process” 2 Ed
London: PALGRAVE MACMILLAN. P : 35
2 sturmey, P, et al (1994), Defining and assessing autism, in J, L, Matson (Ed) autism in children and
adults, Etiology assessment and intervention Pacific Grove CA Books , Cole Publishing, P.23
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The concept of autism appeared for the first time with the scientist Leo
Kanner in 1943 when he referred to the most important characteristics of autism
for eleven children who were suffering from a previously unknown syndrome,
this include inability to build social relationships with others, Delayed
acquisition of speech, non-communication use of speech, Repeating speech,
Opposite of pronouns, Stereotyped and repetive play, Weak in imagination,
Good memory and normal physical appearance.224

I1. Applied side
We will try to address in this aspect the research methodology and the research
tool that is chosen, then we will present a presentation of the most important
results that have been reached, and we will have a general discussion of the
research in the end.

1) Methodology and research tool
The researcher chose the descriptive approach it is an approach accommodates
with the nature of the topic as well as the nature of the research that we will
describe and define the research topic.
The “content analysis” technique is suitable for research because we will try to
analyze the content of a group of dramas that dealt with the issue of autism.
We can define the content technique as a “Research technique for objective
systematic and quantitative description of the content that appears through
communication”??
We will try to analyze the follow Dramas:

v’ The series TV “ HAMIMOU”

v' The TV movie “ ALI YA ALI”

v The TV movie “six months and day”

v' The series TV “ half Moon"

2) Research results
There are many images that Moroccan drama tries to convey about autism, it is
as follows:
v The image of the patient
v The image of intelligent genius
v Image of supernatural

224 Sturmey, P, et al (1994), Defining and assessing autism, in J, L, Matson (ed) autism in children and

adults, Etiology assessment and intervention Pacific Grove CA Books , Cole Publishing, P.12.
?%5 Jamal EIOUAFA (2014) vieillir en terre étrangére mourir en terre natale, Publication de la faculté
des lettres et des sciences humaines de Rabat, Maroc, P : 12.
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v The image of the different person

v The image of stranger

v The image of the behaviorally disturbed

v The image of the creative artist

v The image of exploitation

v The image of the pure angel

1. The image of the patient
In Moroccan Dramas a person with autism is portrayed as ill, the people believe
that autism is linked to the disease as the problem will go away and the latter
will recover, and his health will be restored if medications are provided to him
and he is subjected to a series of medical treatments, this image appears in the
series “HAMIMOU?” as well as in the TV movie “ALI YA ALI” it is an image
that classifies these people in the circle of disease.
2. The image of intelligent genius

The person whit autism is shown on the TV Drama as a person clever and
intelligent as a person whit supernatural abilities and faculties at the level of
intelligence, where he performs difficult arithmetic operations, he can solve
difficult mathematical problems; these skills are beyond imagination and are
considered according to general estimation impossible and unacceptable to the
human mind.

3. Image of supernatural
Many portrayals in dramas about autism are passed off as supernatural, this
adjective indicates a set of behaviors, practices and actions that he performs,
these are exceptional and impossible actions that the human mind cannot accept,
Rather, we find in some episodes that classify the person whit autism as
miracles, where we find some pictures associated with some extraordinary
mathematical operations, like what the young man “HAMIMOU” did in the
grocery store, where he was able to calculate a group of commaodities without
the need for a calculator.

4. The image of the different person
The topic of difference remains one of the most important images that the drama
tries to portray about autism, because this image remains objective and related to
the way the brain processes information and how it operates.
Society consists of many individuals, who differ from one person to another, and
people with autism are considered different and have a different way of living,
Thus, Moroccan dramas call for coexistence with this group despite the
difference, this is shown largely in the movie “SIX MONTH AND DAY™.
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5. The image of stranger

The image of the stranger is similar to the image of genius and the image of the
different, because people’s general thinking causes them to classify a person on
the autism spectrum, by seeing the forms of behavior that the latter performs,
they judge him as strange, this strangeness appears in many situations, in the
way of dressing, Walking, Sitting, Talking...etc

6. The image of the behaviorally disturbed
Moroccan drama shows a person whit autism as suffering from a disorder at the
behavioral level that he performs behaviors that are inconsistent with social
situations and he makes repetitive movements, Jumps, he plays in a strange
way...etc he is not considered a person who has adapted to the society he belong
to, A person whit autism also appears through panic attacks, fear, and strange
ways of expressing his feeling.

7. The image of the creative artist
This image is related to the artwork of the person with autism that he creates
plastic, painting, and he loves nature, for example, in the movie “six Months and
a Day”, in the movie “Ali YA ALI” we see the child “ALI” who loves plants
and has a desire to enter this world, he also has a creative imagination and can
identify all kinds of plants, for the TV series “HALF MOON” the girl *
KHOLOUD” loves birds and has creative inclinations in this field.

8. The image of the pure angel
This image indicates the kind heart and love that a person with autism spectrum
possesses, this image means that these people are not subject to accountability,
whether religious or legal, and they do not commit mistakes because they have a
pure heart, this image derives its reference from the religious.

9. The image of exploitation
This image is related to the situation experienced by a person with autism
spectrum, that he suffers from the exploitation of the people who are with him,
therefore, we find the contents of dramas depicting the manifestations of
exploitation suffered by the latter, which are many and different, therefore, they
take advantage of his mental abilities and some of the capabilities that he has,
they also exploit him and employ in forced labor and fulfill their various needs.

3) Discussing results
To discuss the results it can be said that the images presented by the drama
about autism are multiple, it combine objective images, such as the image of
difference, and non-objective images, such as the image of an innocent and pure
person, that these images try to describe the situation of a person with autism, “it
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can be said that Moroccan drama plays a communicative role within
society, that we mean communication exchange of linguistic and non-linguistic
information and messages, whether this exchange is intentional or
unintentional”.226
By analyzing all Moroccan dramas that dealt with the issue of autism, we find
that the images that presented show that there is a misunderstanding of the
nature of the disturbance, therefore, it is classified into certain categories
without taking into account its distinctive characteristics, children with autism
have qualitative differences compared to other children, they differ from
developmental disabilities, especially in the social field”.?’
Therefore, we find in the Moroccan drama the classification of autism in the
category of people who have social and communication skills (example: TV
series Hamimou) or he has extraordinary creative skills and can speak and built
sound language (for example: movie six Month and day) or a person who has
achieved school integration and studies in regular sections such as “Half Moon™.
A person with mild autism spectrum symptoms, that he can create dialogues and
has a normal 1Q, he is classified under the Asperger’s category, that people with
this syndrome Although they tend to have unnatural rigidity in language such as
lack of conversational skill ?® they are classified under mild autism, whose
owner achieves integration, acquires many skills and they have academic
performances.
Moreover, Moroccan drama often classifies autism as a mental illness, that his
perception is different from ordinary people, this difference appears through his
ways of communicating and how he deals with others and himself, he acts like
crazy sometimes, Especially in HAMIMOU series, Although it is similar in
some symptoms with autism, like the desire to withdraw and create a world of
one’s own.?”?® Autism cannot be classified as a mental illness or schizophrenia,
because mental illness is treated through medication, and autism skills are
developed through intensive educational programs.

226 Francoise Raynad and Alain Rieunier, Pédagogie dictionnaire des concepts clés 1977 ESF éd

Paris p 76
2" Ammemaire, Haussler et all, (1999), Autism society Onatrio, (W.D) the importance of Early
diagnosis in autism .Willowdale.Ontario.P.485.
228 Bennetto, L, et Rogers, S, (1996), autism spectrum disorders, In James Jacolison, A. M. eds,
Psychiatric Secrets, New York Hanly and Belfast, Inc, P. 313. 316.
29 Robert et James,( 1992), Abnormal psychology and modern life, New york, Harper Collins
Publishers Inc, P. 524.
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4) Recommendations

v" The Moroccan media should avoid improvisation in dealing with
the issue of autism that the subject must be dealt with
professionalism and objectivity.

v" Sources of information must be sought

v Examining books and conducting interviews with specialists in the
field in order to learn more about the phenomenon.

v" Subjectivity must be avoided and the issue of autism should be
dealt with objectivity.

v All images whether positive or negative about autism should be
portrayed.

v" Institutions enacting laws and legislation should benefit from these
dramas, should become a reference for anyone who wants to learn
about the subject.

Summary

It can be said that Moroccan drama still suffers from many shortcomings and
negatives points, because it still has not gotten rid of the traditional images in
understanding autism, this is due to Moroccan society and its structure, Which is
still dominated by old attitudes, opinions, and representations, despite the
improvements and factors that helped create a more advanced product, at the
content level, Moroccan drama still depicts old and unacceptable images about
autism, in addition, it still maintains societal representations and still depicts this
phenomenon according to these representations.
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Abstract:

Digital media plays a crucial role in reporting ongoing events, particularly
in times of wars and crises. This is especially evident in events related to
the conflict in Gaza, resulting in the destruction of infrastructure, civilian
homes, mosques, and churches, a rise in casualties and injuries, and the
displacement of the population. In addition to the health and education
sectors crumbling in Gaza, facing shortages of medicines and fuel due to
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the complete blockade of the region, Facebook has become a significant
source for the public to access information and news related to it, thanks to
its news coverage of events. It stands out for its live broadcasting feature
and speed in delivering events directly from the scene in text, audio, and
Images. By its unique ability for live streaming and rapid transmission of
events directly from the site in text, audio, and images, it creates a digital
media environment that fosters interaction, dialogue, and engagement
between news coverage teams of the Gaza war events and the audience,
eliciting responses at both the Arab and global levels.

Keywords: Interactivity, audience, The Conflict in Gaza ""Facebook™ pages
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An opinion article entitled: Using mobile phone applications in
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Abstract:

As digital technology becomes more prevalent, the digital content industry
is evolving through mobile applications, presenting a new shape across
different sectors. The digital content industry within educational
institutions, particularly, stands out as one of the most impactful sectors
within these establishments, given its positive impact on students’ academic
performance. In addition to accessing data and information that piques
their interest across different academic courses in text, audio, and visual
formats, this shift has prompted those managing these applications to
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create educational lectures in the form of text, images, and high-quality
videos to improve the effectiveness of the educational process and meet the
objectives of education that help in developing communication and
distance learning skills. This, in turn, fosters an interactive educational
environment encouraging dialogue and participation among faculty and
students.

Keywords: Mobile Phone Apps, Educational Digital Content.
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